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	Data Set: 887 Adolescents

Source: Brown, JD, L’Engle, KL, Pardun, CJ, Guo, G, Kenneavy, K, & Jackson, C (2006). Sexy media matter: Exposure to sexual content in music movies, television, and magazines predictors Black and White Adolescents’ Sexual Behavior, Pediatrics, 117(4), 1018-1027  (by way of Judith Singer)


	Theory: In the public debates on how to curb teenage sexual engagement, the societal forces that influence sexual engagement (such as school, family and religious values) take center stage; however, in addition to societal forces, biological forces are at play. 

Research Question 1: In the population, is there a negative relationship between puberty onset and sexual engagement such that earlier puberty onset is associated with greater sexual engagement?

Research Question 1: Does the relationship persist when we control for the demographic variables of age and gender and the societal-influence variables of school, family and religion?

Variables:

Outcome—Sexual Activity (Activity) A continuous measure of the adolescent’s sexual activity based on a confidential self-report

Question Predictor—Puberty Onset (Puberty) A polychotomous variable where 

1 = late onset puberty, 2 = average onset puberty and 3 = early onset puberty

The corresponding dummy variables are:

     LatePuberty, 1 = late onset puberty, 0 = not

     EarlyPuberty, 1 = early onset puberty, 0 = not 

     Note that average onset puberty (Puberty = 2) is our reference category

Control Predictors—

     Age (Age) Adolescent’s age in years

     Gender (Male) Adolescent’s gender, Female = 0, Male = 1

     School Engagement (School) Adolescent’s report of school engagement

     Family Engagement (Family) Adolescent’s report of family engagement

     Religious Engagement (Religion) Adolescent’s report of religious engagement




	Post Hole 18—Sketch two model building strategies: a baseline-control strategy and a question-centered strategy.


Sketch a baseline-control strategy:
	Model 1
	Model 2
	Model 3
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Sketch a question-centered strategy:
	Model 1
	Model 2
	Model 3
	Model 4
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